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Analysis of Students’ Feedback – ODD Semesters 
1a) Analysis – MBA I - Sem I – Students’ Feedback on Effectiveness of Faculty 
 
Total students enrolled: 66 
Feedback collected from Students: 65 
The percentages given below represent totals of Excellent and Very Good (5 & 4 ratings) only. 

 
 
Analysis: 
Feedback from Sem I Students on Effectiveness of Teachers: 
Students were highly satisfied with the teaching-learning process and all faculty members were 
rated more than 83% on almost all the parameters. 
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Analysis of Students’ Feedback – ODD Semesters 
1b) Analysis – MBA I - Sem I – Students’ Feedback on Curriculum 
 
Feedback has been given from the following courses offered in Semester I 

 
 
Number of Students enrolled: 66 Feedback collected from Students’: 60 
 
The percentages given below are totals of strongly agree and agree and strongly disagree and 
disagree (5 & 4 ratings are for strongly agree and agree respectively and 1 &2 ratings are for 
strongly disagree and disagree). (Neither agree nor disagree figures are divided into strongly 
agree and strongly disagree) 
 

 
 
Analysis: 
The analysis showed that the majority of the students are extremely satisfied with the 
curriculum offered by SPPU as students rated the syllabus for more than 90% on all parameters. 
This implies that curriculum is helpful in skill building, decision making, communication, team 
building and enhancing knowledge of functional areas of management and developing 
application-oriented thinking. 
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Analysis of Students’ Feedback – ODD Semesters 
1c) Analysis – MBA II - Sem III – Students’ Feedback on Effectiveness of Faculty 
 
Total students enrolled: 66 
Feedback collected from Students: 65 
The percentages given below represent totals of Excellent and Very Good (5 & 4 ratings) only. 
COMMON SUBJECTS 

 
 
FINANCE SPECIALISATION 
Total students’: 36 
Feedback collected from Students: 35 
The percentages given below represent totals of Excellent and Very Good ratings (5 and 4 
ratings) only. 
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HR SPECIALISATION 
Total Students Enrolled =16 Feedback collected from Students: 16 
The percentages given below represent totals of Excellent and Very Good ratings (5 and 4 
ratings) only 

 
 
MARKETING SPECIALISATION 
Total Students’ Enrolled:14 
Feedback collected from Students: 13 
The percentages given below represent totals of Excellent and Very Good ratings (5 and 4 
ratings) only. 

 
Analysis: 
Students’ feedback shows that they were highly satisfied with the teaching and guidance 
provided by all faculty members as they rated above 82% on almost all parameters. 
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Analysis of Students’ Feedback – ODD Semesters 
1d) Analysis – MBA II - Sem III – Students’ Feedback on Curriculum 
The Curriculum offers the following subjects, and the feedback was taken for the same: - 

 
 

The percentages given below are totals of strongly agree and agree and strongly disagree and 
disagree (5 & 4 strongly agree and agree and 1 &2 strongly disagree and disagree. Neither 
agree nor disagree figures are equally divided into strongly agree and strongly disagree) 

 
Analysis: 
Students’ feedback on the Curriculum showed that the majority of students were 
satisfied with the curriculum and rated it almost 91% on all parameters. Students were 
satisfied with the curriculum of SPPU and opined that the syllabus is good, is well-
designed and useful to enhance the employability skills of the students. 
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Analysis of Students’ Feedback – EVEN Semesters 
2a) Analysis – MBA I - Sem II – Students’ Feedback on Effectiveness of Faculty 
Generic Core Subjects  
Total Students Enrolled: 66 Feedback collected from Students: 66 
The percentages given below represent totals of Excellent and Very Good ratings (5 and 4 
ratings) 

 
 
Finance Specialization 
Total Students Enrolled: 34  
Feedback collected from Students: 34 
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HRM Specialization 
Total enrolled Students: 25 
Feedback collected from Students: 13 
 

 
Marketing Specialization 
Total enrolled Students: 05 
Feedback collected from Students: 04 
 

 
Analysis: 
The percentage of MBA I students who gave all the faculty members positive feedback on the 
aforementioned criteria was observed to be above 80%, demonstrating that the faculty members 
are successfully carrying out their duties as mentors, motivators, and facilitators. 
 
MBA-II students provided all faculty members with positive reviews (above 69%). 
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Analysis of Students’ Feedback – EVEN Semesters 
2b) Analysis – MBA I - Sem II – Students’ Feedback on Curriculum 
 
Students' feedback on the Curriculum is taken to understand if the students feel that it 
adequately covers the contemporary, global and national trends. In addition, it's essential that 
the curriculum equips students with the skills they'll need to succeed in the workplace. 
 

 
 
Total enrolled Students: 66 
The number of students who participated in the feedback: 64 
The percentages given below are totals of strongly agree and agree and strongly disagree and 
disagree (5 & 4 strongly agree and agree and 1 &2 strongly disagree and disagree. Neither 
Agree nor Disagree ratings are divided equally into strongly agree and strongly disagree) 
 

 
According to the analysis of MBA I student comments, the curriculum appropriately covers 
contemporary, global and national trends with ratings above 88% 
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Analysis of Students’ Feedback – EVEN Semesters 
2c) Analysis – MBA II - Sem IV – Students’ Feedback on Effectiveness of Faculty 
Common Subjects 
Total Students Enrolled: 66 
Feedback collected from Students: 62  
The percentages given below represent totals of Excellent and Very Good ratings (5 and 4 
ratings) only. 

 
 
Finance specialization 
Total enrolled Students: 36 
Feedback collected from Students: 36 
The percentages given below represent totals of Excellent and Good ratings (5 and 4 ratings) 
only. 
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HR Specialization 
Total enrolled Students: 16 
Feedback collected from Students: 16 
The percentages given below represent totals of Excellent and Good ratings (5 and 4 ratings) 
only. 

 
 
Marketing specialization 
Total enrolled Students: 14 
Feedback collected from Students: 14 
The percentages given below represent totals of Excellent and Good ratings (5 and 4 ratings) 
only. On average, poor ratings are not shown here. 

 
Analysis: 
MBA-II students provided all faculty members with positive reviews (above 69%). 
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Analysis of Students’ Feedback – EVEN Semesters 
2d) Analysis – MBA II - Sem IV – Students’ Feedback on Curriculum 
 
The Curriculum offers the following subjects and the feedback was taken for the same: - 

 
 
Total enrolled Students: 66 
The number of students who participated in the feedback: 61 
 
The percentages given below are totals of strongly agree and agree and strongly disagree and 
disagree (5 & 4 strongly agree and agree and 1 & 2 strongly disagree and disagree. Neither 
Agree nor Disagree ratings are divided equally into strongly agree and strongly disagree) 

 
According to the analysis of MBA II student comments, the curriculum appropriately covers 
contemporary, global and national trends with ratings above 89%. 

 

Course 
No. Course Code Course Name Name of Faculty
401 GC - 14 Enterprise Performance Management Dr. Divya Lakhani
402 GC - 15 Indian Ethos & Business Ethics Dr. Abhijeet Kaiwade
407 GE - UL - 21 Cyber Laws Dr. Abhijeet Kaiwade
408 GE - UL - 22 Corporate Social Responsibility & Sustainability Ms. Sonali Joshi

403 MKT SC - MKT - 05 Marketing 4.0 Dr. Abhijeet Kaiwade
404 MKT SC - MKT - 06 Marketing Strategy Ms. Harshali Bhalerao
409 MKT SE - IL - MKT - 13 Customer Relationship Management Ms. Harshali Bhalerao

403 FIN SC - FIN - 05 Financial Laws Ms. Vaishali Patil
404 FIN SC - FIN - 06 Current Trends & Cases in Finance Mr. Mahesh K
412 FIN SE - IL - FIN - 24 Strategic Cost Management Ms. Vaishali Patil

403 HR SC - HRM - 05 Organizatinal Diagnosis & Development Ms. Harshali Bhalerao
404 HR SC - HRM - 06 Current Trends & Cases in HRM Ms. Sonali Joshi
409 HR SE – IL - HRM - 15 Labour Legislation Ms. Sonali Joshi

HUMAN RESOURCE MANAGEMENT SPECIALIZATION

MARKETNG SPECIALIZATION

FINANCE SPECIALIZATION
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Analysis of Teachers’ Feedback   
3a) Analysis – ODD Semester – Teachers’ Feedback on Curriculum  
Total: 5 
Feedback of the teachers on the Curriculum is collected for semester I and III. The percentages 
given below are totals of strongly agree and agree and strongly disagree and disagree (5 & 4 
strongly agree and agree and 1 &2 strongly disagree and disagree. Neither agree nor disagree 
figures are divided into strongly agree and strongly disagree) 

 
Analysis: 
The analysis showed that the majority of the teachers are very satisfied with the curriculum 
offered by SPPU as they rated the curriculum more than 90% on all parameters. This signifies 
that curriculum is helpful to enhance knowledge of functional areas of management and 
develops application-oriented thinking. 
 
Analysis of Teachers’ Feedback   
3b) Analysis – EVEN Semester – Teachers’ Feedback on Curriculum  
Number of teachers participated in feedback: 06 
Feedback of the teachers on the Curriculum is collected for semester II and IV. The percentages 
given below are totals of strongly agree and agree and strongly disagree and disagree (5 & 4 
strongly agree and agree and 1 & 2 strongly disagree and disagree. Neither Agree nor Disagree 
ratings are divided equally into strongly agree and strongly disagree) 

 

Analysis: 
Majority of the teachers are very satisfied with the curriculum offered by SPPU as they rated 
the curriculum more than 83% on all parameters.  
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4) Analysis of Alumni Feedback  
 
Opinion about Curriculum of MBA  
Total No. of Alumni Feedback: 68 
Alumni feedback is collected once in a year. The percentages given below are totals of 
strongly agree and agree and strongly disagree and disagree (5 & 4 strongly agree and agree 
and 1 &2 strongly disagree and disagree). 
 

 
 
Opinion about Quality of education at SVIMS: 
The percentages given below are totals of Excellent, V. Good, Good (5, 4, 3 Excellent, V. 
Good, Good and Fair 2 and, Poor is1) 

 
 
Analysis: 
Alumni students are satisfied with the MBA curriculum, the quality of education, and the 
learning experience at SVIMS. 
The value education, career counselling, mentoring, and initiatives undertaken at the Institute, 
as well as the chances they have to network with prominent people in the business, are highly 
praised by alumni. 
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5) Analysis of Employers’ Feedback  
Employer Evaluation of the Intern A.Y:2021-2022  
Total No. of Employers: 65 
The percentages given below are for the ratings of Excellent, Good, Satisfactory and Fair. 

 
 
Overall performance of the student-intern 
 
The percentages given below are for the ratings of Excellent, Good, Satisfactory. 

 
 
Placement opportunity if there arises a vacancy in the organization The percentages given 
below for the rating Yes and No. 

 
 
Analysis: 
Employers' overall satisfaction with hiring students from the Institute is demonstrated by the 
fact that more than 90% of the parameters outlined received positive responses from 
employers. 
Employers observed that the students were elegant, trustworthy, and quite interested in their 
work. The interns performed exceptionally well overall. 
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6) Analysis of Parents’ Feedback  
Total No: 111 

Has the education at SVIMS helped your ward in: [Please put Tick mark in appropriate 
boxes] 

 

Opinion about the Curriculum and SVIMS 

The percentages given below are totals of Excellent, V. Good, Good (5, 4, 3 Excellent, 
V. Good, Good and Fair is 2, Poor is 1). 

 
 
The percentages given below are totals of Excellent, V. Good, Good (5, 4, 3 Excellent, V. 
Good, Good and Fair, Poor is 1and 2). 

 
Analysis: 
All parents are delighted with the education offered at SVIMS. 
All parents gave a grade of at least 70% for each curriculum parameter, indicating that they 
are happy with the SPPU Curriculum and the way it is taught at the Institute. 
 



17 | P a g e  
 

B1) Analysis of Feedback on Infrastructure and Support System 

Total Students Enrolled: 120 

Total Students: 120 
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Analysis: 

In case of infrastructure and support services feedback on a scale of 1-5, 5 being Excellent,1 
Being Poor the total of five, four and three shows that: 

• Maximum that is 90 % of students are satisfied with the Ambience and Cleanliness, 
Audio Visual Facilities, Ventilation and Seating Arrangement of Classroom 

• A total   90 % and above students are satisfied with the Physical infrastructure of the 
Library, Books, Journals available in the library, and Library staff. 

• More than 91%   of students are satisfied with Computer Laboratory, Wi-Fi, Internet 
Facility, and Internet Speed. 

• More than 95 % of students are satisfied with the services provided by office staff. 
• More than 88%   are satisfied with the Drinking Water facility, Washroom Cleanliness 

and maintenance, Greenery in the campus, and Cleanliness and maintenance of 
premises. 

Thus, students seem to be satisfied with infrastructure and support services. 
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B2) Analysis of Feedback on Value Education (Sanctuary) 

Total Students Enrolled: 120 

Total Students: 120 

At the institute, a daily sanctuary lasting for 30 minutes is held. The purpose of this sanctuary 
is to provide value-based education and establish a connection with a higher power through 
activities such as reciting prayers, meditation, sharing positive thoughts, and reflecting on the 
deeds performed by everyone. 

The sessions conducted in Sanctuary aim to provide valuable lessons and guidance to 
students, fostering the development of important values such as hope, faith, courage, honesty, 
patience, willingness, humility, self-discipline, and service that can contribute to an improved 
quality of life. 

How much credit do you give to SANCTUARY for: 
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In case of Sanctuary feedback, the percentages given below represent totals of Excellent, 
Entire and Large 

Analysis  

In case of Sanctuary feedback, 

1) 88% students are of the opinion that Sanctuary helps in building character/values, 
overall development and becoming a good human being. 

2) On an average above 87% students are of opinion that Sanctuary is helpful in enhancing 
spiritual quotient, promote values of unity, integrity, peace and love. 

3) On an average above 82% students are of opinion that sanctuary is helpful for 
developing confident personality, enhancing the ability to deal with issues of life in 
general and striving for excellence.   

4) On an average above 84% students are in opinion that Sanctuary is helpful for building 
positive attitude, developing qualities of discipline, dedication and commitment to 
work. 

Thus, Students seem to be satisfied with Sanctuary  

 

 


