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Analysis of Students’ Feedback – ODD Semesters 

1a) Analysis – MBA I - Sem I – Students’ Feedback on Effectiveness of Faculty 

 

Common Subjects -Total Students Enrolled: 61  

Feedback collected from Students: 51 

The percentages given below represent totals of Excellent and Very Good ratings (5 and 4 

ratings) only. 

 

 
 

Analysis: 

All faculty members for the MBA program have received positive ratings above 73% for all 

parameters, except for the subject EABD 103. This indicates that the faculty members are 

effectively fulfilling their roles as mentors, motivators, and facilitators. 
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Analysis of Students’ Feedback – ODD Semesters 

1b) Analysis – MBA I - Sem I – Students’ Feedback on Curriculum 

 

Feedback has been taken of following courses offered in Semester I. 

 
 

Total enrolled Students: 61 

Number of students participated in the feedback: 47 

The percentages given below are totals of strongly agree and agree and strongly disagree and 

disagree (5 & 4 strongly agree and agree and 1 &2 strongly disagree and disagree. Neither 

Agree nor Disagree ratings are divided equally into strongly agree and strongly disagree) 

 

 
 

 
 

Analysis: 

The following facts are given based on MBA student feedback on the SPPU curriculum: 

• In curriculum feedback, students of MBA I have given 93% ratings for the parameter 

of Adequately covered contemporary topics/ globalissues/emerging global and national 

trends. 

• Students of MBA I expressed high satisfaction, with MBA I students giving a rating of 

94% indicating that the program adequately prepared them for the job market. 

• The program received an impressive rating of 95% from students of MBA I highlighting 

its success in deepening their understanding of different management domains. 

GC-101 Managerial Accounting UL-107 Management Fundamentals 

GC-102 Organizational Behaviour UL-109 Entrepreneurship Development 

GC-103 Economic Analysis for Business Decisions UL-111 Legal Aspects of Business 

GC-104 Business Research Methods GE-IL-114 Enterprise Analysis & Desk Research 

GC-105 Basics of Marketing GE-IL-119 Foreign Language-1 ( German ) 

GC-106 Digital Business Enrichment Course 
 192 Introduction to Cyber Security 1 
 Human Rights 
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• Students found the program highly beneficial in developing crucial skills such as 

decision making, communication, and team building, resulting in a rating of 95% from 

MBA I. 

• Students acknowledged the program's effectiveness in fostering application-oriented 

thinking, with an outstanding rating of 96% from MBA I. 

• The program successfully sensitized students to ethical and professional values, earning 

a commendable rating of 95% from MBA I.  

 

Analysis of Students’ Feedback – ODD Semesters 

1c) Analysis – MCA I - Sem I – Students’ Feedback on Effectiveness of Faculty 

 

Common Subjects 

Total Students Enrolled: 62  

Feedback collected from Students: 54 

 

The percentages given below represent totals of Excellent and Very Good ratings (5 and 4 

ratings) only. 

 

 
 

Analysis: 

MCA students are extremely satisfied with the education provided by all the faculty members. 

All faculty members have received 91% rating for all parameters. 
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Analysis of Students’ Feedback – ODD Semesters 

1d) Analysis – MCA I - Sem I – Students’ Feedback on Curriculum 

Feedback has been taken of following courses offered in Semester I 

 

Total enrolled Students: 62 

Number of students participated in the feedback: 62 

The percentages given below are totals of strongly agree and agree and strongly disagree and 

disagree (5 & 4 strongly agree and agree and 1 &2 strongly disagree and disagree. Neither 

Agree nor Disagree ratings are divided equally into strongly agree and strongly disagree) 
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Analysis: 

The following facts are given based on MCA student feedback on the SPPU curriculum: 

 

• The curriculum has been praised for adequately covering contemporary topics, global 

issues, and emerging global and national trends, resulting in a remarkable rating of 96%. 

• Furthermore, students have expressed their utmost satisfaction with the program's 

ability to prepare them for the job market, with an outstanding rating of 98%. 

• Additionally, the program has significantly enhanced students' knowledge of various 

functional areas of management, earning a rating of 96%. 

• It has also been highly effective in skill building, decision making, communication, and 

team building, with a rating of 97%. 

• Students have found the program instrumental in developing application-oriented 

thinking, achieving a rating of 97%. 

• Moreover, the program has successfully sensitized students to ethical and professional 

values, receiving an impressive rating of 98%. 

 

Analysis of Students’ Feedback – ODD Semesters 

1e) Analysis – MBA II - Sem III – Students’ Feedback on Effectiveness of Faculty 

 

Common Subjects -Total Students Enrolled: 66  

Feedback collected from Students: 53 
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Finance specialization  

Total enrolled Students: 34 

Feedback collected from Students: 29 

 
 

HR Specialization 

Total enrolled Students: 25 

Feedback collected from Students: 21 
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Marketing specialization 

Total enrolled Students: 05 

Feedback collected from Students: 04 

 
 

Analysis: 

All faculty members received positive reviews (above 76%) from MBA-II students. 

 

Analysis of Students’ Feedback – ODD Semesters 

1f) Analysis – MBA II - Sem III – Students’ Feedback on Curriculum 

 

Feedback has been taken of following courses offered in Semester III 
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Number of students enrolled: 66 

Number of students participated in the feedback: 63 

The percentages given below are totals of strongly agree and agree and strongly disagree and 

disagree (5 & 4 strongly agree and agree and 1 &2 strongly disagree and disagree. Neither 

agree nor disagree figures are equally divided into strongly agree and strongly disagree) 

 

 
 

 
 

Analysis: 

The following facts are given based on MBA student feedback on the SPPU curriculum: 

• In curriculum feedback, students of MBA II students have given an impressive 99% 

ratings for the parameter of Adequately covered contemporary topics/ global 

issues/emerging global and national trends. 

• Students of MBA II expressed high satisfaction, by giving a rating of 96%, indicating 

that the program adequately prepared them for the job market. 

• The program received an rating of 98% from students of MBA II, highlighting its 

success in deepening their understanding of different management domains. 

• Students found the program highly beneficial in developing crucial skills such as 

decision making, communication, and team building, resulting in a rating of 97% from 

MBA II. 

• Students acknowledged the program's effectiveness in fostering application-oriented 

thinking, with an outstanding rating of 96% from MBA II. 

• The program successfully sensitized students to ethical and professional values, earning 

a commendable rating of 96% from MBA II. 
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Analysis of Students’ Feedback – EVEN Semesters 

2a) Analysis – MBA I - Sem II – Students’ Feedback on Effectiveness of Faculty 

 

Generic Core Subjects Total Students Enrolled: 61 

Feedback collected from Students: 57 

The percentages given below represent totals of Excellent and Very Good ratings (5 and 4 

ratings) only. 

 
 

Finance Specialization 

Total Students Enrolled: 34 Feedback collected from Students: 32 
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HRM Specialization 

Total enrolled Students: 18 

Feedback collected from Students: 13 

 
 

Marketing Specialization 

Total enrolled Students: 05 

Feedback collected from Students: 05 
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Business Analytics Specialization 

Total enrolled Students: 04 

Feedback collected from Students: 03 

 

 
 

Analysis: 

In case of MBA I – Sem II, all faculty members received satisfactory ratings for all categories, 

demonstrating that students are satisfied with all faculty members' teachings. It shows that 

faculty members are successful in their duties as a facilitator and counsellors. 

 

Analysis of Students’ Feedback – EVEN Semesters 

2b) Analysis – MBA I - Sem II – Students’ Feedback on Curriculum 
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Total enrolled Students: 66 

Number of students participated in the feedback: 53 

 

The percentages given below are totals of strongly agree and agree and strongly disagree and 

disagree (5 & 4 strongly agree and agree and 1 &2 strongly disagree and disagree. Neither 

Agree nor Disagree ratings are divided equally into strongly agree and strongly disagree) 

 

 
 

 
 

Analysis: 

Students’ feedback is taken on the curriculum to know the contemporary nature of the syllabus, 

content adequacy of the syllabus and time framework of the syllabus. 

MBA I students provided the above 80% rating to all the parameters, demonstrating that the 

curriculum adequately covers modern, global, and national market trends. 
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Analysis of Students’ Feedback – EVEN Semesters 

2c) Analysis – MCA I - Sem II – Students’ Feedback on Effectiveness of Faculty 

 

Common Subjects -Total Students Enrolled: 63 Feedback collected from Students: 61 

 

The percentages given below represent totals of Excellent and Very Good ratings (5 and 4 

ratings) only. 

 
 

Analysis: 

For the second semester of MCA I, all faculty members garnered positive ratings, exceeding 

70% across all parameters. 
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Analysis of Students’ Feedback – EVEN Semesters 

2d) Analysis – MCA I - Sem II – Students’ Feedback on Curriculum 

Feedback has been taken of following courses offered in MCA I Semester II 

 

Total Students Enrolled: 63 Feedback collected from Students: 61 

The percentages given below are totals of strongly agree and agree and strongly disagree and 

disagree (5 & 4 strongly agree and agree and 1 &2 strongly disagree and disagree. Neither 

Agree nor Disagree ratings are divided equally into strongly agree and strongly disagree) 

 

Analysis: 

MCA Semester II students gave a rating of more than 90% on all parameters indicating 

satisfaction with curriculum prescribed by the university. 

Analysis of Students’ Feedback – EVEN Semesters 

2e) Analysis – MBA II - Sem IV – Students’ Feedback on Effectiveness of Faculty 

 

Total Students Enrolled: 66 

Feedback collected from Students: 57 

Common Subjects 

The percentages given below represent totals of Excellent and Very Good ratings (5 and 4 

ratings) only. 
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Finance specialization 

Total enrolled Students: 34 

Feedback collected from Students: 28 

 
 

HR specialization 

Total enrolled Students: 25 

Feedback collected from Students: 17 
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Marketing specialization 

Total enrolled Students: 05 

Feedback collected from Students: 03 

 
 

Business Analytics Specialization 

Total enrolled Students: 02 

Feedback collected from Students: 02 

 
Analysis: 

MBA II - Sem IV students gave good ratings to every faculty member for common subjects. 

HR and BA specialization faculty members received low ratings for all parameters. 
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Analysis of Students’ Feedback – EVEN Semesters 

2f) Analysis – MBA II - Sem IV – Students’ Feedback on Curriculum 

 

The Curriculum offers the following subjects and the feedback was taken for the same:- 

 

 

 

Analysis: 

Students’ feedback is taken on the curriculum to know the contemporary nature of the syllabus, 

content adequacy of the syllabus and time framework of the syllabus. 

MBA I students provided the above 77% rating to all the parameters, demonstrating that the 

curriculum adequately covers modern, global, and national market trends. 
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Analysis of Teachers’ Feedback   

3a) Analysis – ODD Semester – Teachers’ Feedback on Curriculum  

 

MBA I Semester I - Number of Teachers participated in feedback: 05 

Feedback of the teachers on the Curriculum is collected for MBA Semester I. The percentages 

given below are totals of strongly agree and agree and strongly disagree and disagree (5 & 4 

strongly agree and agree and 1 &2 strongly disagree and disagree. Neither Agree nor Disagree 

ratings are divided equally into strongly agree and strongly disagree). 

 

 
 

 
Analysis: 

MBA I teachers have expressed their satisfaction with the curriculum's inclusive coverage of 

modern, international, and national concepts in their reviews. Notably, they have consistently 

awarded a commendable rating of 90% and above across all criteria, demonstrating their 

positive evaluation of the curriculum. 

 

MBA II Sem III - Number of Teachers participated in feedback: 07 
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Analysis: 

Teachers of MBA II have expressed their satisfaction with how the curriculum covers modern, 

international, and national concepts in their reviews of the curriculum. They have awarded 93% 

ratings for all criteria. 

 

MCA – Sem I - Number of Teachers participated in feedback: 03 

 
 

 
 

Analysis: 

The reviews from MCA I teachers reveal their utmost satisfaction with the curriculum's 

comprehensive coverage of modern, international, and national concepts. It is worth 

highlighting that they have consistently awarded a remarkable rating of 100% for all criteria, 

underscoring their unequivocally positive assessment of the curriculum. 
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Analysis of Teachers’ Feedback   

3b) Analysis – EVEN Semester – Teachers’ Feedback on Curriculum  

 

MBA I Semester II 

Number of Teachers participated in feedback: 07 

 

 

 

MCA I Sem II Number of Teachers participated in feedback: 03 
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MBA II Sem IV - Number of teachers participated in feedback: 05 

 

 

Analysis: 

Teachers have given all aspects of the curriculum above 90% ratings, demonstrating their 

satisfaction with the curriculum and the course content, which includes contemporary, 

international, and national market trends. 
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4) Analysis of Alumni Feedback  

 

Opinion about Curriculum of MBA 

Total No. of Alumni Feedback: 18 

Alumni feedback is collected once in a year. The percentages given below are totals of 

strongly agree and agree and strongly disagree and disagree (5 & 4 strongly agree and agree 

and 1 &2 strongly disagree and disagree). 

 
 

Opinion about Quality of education at SVIMS: 

The percentages given below are totals of Excellent, V. Good, Good (5, 4, 3 Excellent, V. 

Good, Good and Fair 2 and, Poor is1) 

 
 

Analysis: 

• Alumni students at SVIMS are satisfied with the MBA program's curriculum, the 

institution's educational standards, and their overall learning environment. 

• Alumni students are pleased with the Institute's initiatives, career guidance, mentoring, and 

academic programmes conducted at the institute level. Alumni are also satisfied with the 

placement opportunities provided by the institution 
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5) Analysis of Employers’ Feedback  

 

Employer Evaluation of the Intern A.Y:2022-2023 Total No. of Employers: 60 

The percentages given below are for the ratings of Excellent, Good, Satisfactory and Fair. 

 
 

Placement opportunity if there arises a vacancy in the organization The percentages given 

below for the rating Yes and No. 

 
 

Analysis: 

• Employers have given good ratings for various parameters of students, like showing 

interest in work, communicates well and cooperating with co-workers and supervisors. 

• Employers’ feedback shows that they are satisfied with the performance of the students at 

their internship. 
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6) Analysis of Parents’ Feedback  

Parents’ Feedback: Total No: 56 

Has the education at SVIMS helped your ward in: [Please put Tick mark in appropriate 

boxes] 

 

Opinion about the Curriculum and SVIMS 

The percentages given below are totals of Excellent, V. Good, Good (5, 4, 3 Excellent, V. Good, 

Good and Fair is 2, Poor is 1). 

 

Rating for the Institution: 

The percentages given below are totals of Excellent, V. Good, Good (5, 4, 3 Excellent, V. Good, 

Good and Fair, Poor is 1and 2). 

 

Analysis: 

• Parents’ feedback is valuable to know their views about the education provided at the 

institution. which is helpful to improve the overall performance of the institution. 

• The education provided at SVIMS is praised by all parents. 

• Each curricular parameter received at least a 86% rating from all parents, demonstrating 

their satisfaction with the SPPU curriculum and the manner it is taught at the Institute. 



27 | P a g e  
 

 

Analysis of 

Feedback on 

Ambience of 

the Institution 
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B1) Analysis of Feedback on Infrastructure and Support System 

Total Students Enrolled: 177 

Total Students: 162 

 

The percentages given below represent totals on the scale of 1-5,5 being Excellent,1 Being Poor 

and 0-Not answered. 
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Analysis: 

In case of infrastructure and support services feedback on a scale of 1-5, 5 being Excellent,1 

Being Poor the total of five, four and three shows that: 

• Maximum that is 87% of students are satisfied with the Ambience and Cleanliness, 

Audio Visual Facilities, Ventilation and Seating Arrangement of Classroom 

• A total of 90% of students are satisfied with the Physical infrastructure of the Library, 

Books, Journals available in the library, and Library staff. 

• 97 % of students are satisfied with Computer Laboratory, Wi-Fi, Internet Facility, and 

Internet Speed. 

• 90% of students are satisfied with the services provided by office staff. 

• On average 79% of students are satisfied with the Drinking Water facility, Washroom 

Cleanliness and maintenance, Greenery in the campus, and Cleanliness and 

maintenance of premises. 

Thus, students seem to be satisfied with infrastructure and support services. 
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B2) Analysis of Feedback on Value Education (Sanctuary) 

Total Students Enrolled: 177 

Total Students: 172 

At the institute, a daily sanctuary lasting for 30 minutes is held. The purpose of this sanctuary 

is to provide value-based education and establish a connection with a higher power through 

activities such as reciting prayers, meditation, sharing positive thoughts, and reflecting on the 

deeds performed by everyone. 

The sessions conducted in Sanctuary aim to provide valuable lessons and guidance to 

students, fostering the development of important values such as hope, faith, courage, honesty, 

patience, willingness, humility, self-discipline, and service that can contribute to an improved 

quality of life. 

How much credit do you give to SANCTUARY for: 
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Analysis  

In case of Sanctuary feedback, the percentages given below represent totals of Excellent, 

Entire and Large 

 

1) On average 70 % of students believe that Sanctuary helps in building character/values, 

overall development and becoming a good human being. 

2) on average above 78 % of students think that Sanctuary helps enhance spiritual quotient, 

and promote values of unity, integrity, peace and love. 

3) on average above 66 % of students believe that sanctuary helps develop a confident 

personality, enhancing the ability to deal with issues of life in general and striving for 

excellence.   

4) Most of students think that Sanctuary helps build a positive attitude, developing qualities 

of discipline, dedication, and commitment to work. 

 

Hence, it appears that the students find satisfaction in the Sanctuary sessions. 

 

 

 


