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Believe and Achieve —

Case Studies of Women in Entrepreneurship
Preface

For societies to grow, both entrepreneurship and entrepreneurial education are seen as crucial
challenges. Since they are the mechanisms for boosting the bet on innovation, creativity,
employment, and economic growth, both ideas need to be connected. As a result,
entrepreneurship education must be promoted, and real-life entrepreneurial examples can
serve as role models for young people. This book, which depicts the entrepreneurship journey,
opportunities, and challenges of women entrepreneurs, can be used as a source of examples
and resources in entrepreneurship education as well as to encourage young people's
entrepreneurial aptitude and enthusiasm. Case studies included in the book aim to be
innovative and foster experiential learning. These real cases relate to different business sectors,
and concerns different entrepreneurial stages such as start-up, growth and management of a
company, decisions in the entrepreneurial journey regarding Marketing, Resource planning,
Financing, etc.

The students of Sadhu Vaswani Institute of Management Studies for Girls with the help from
faculty members, interviewed entrepreneurs. Through these interviews they came across
various challenges that the women entrepreneurs are facing. The students penned down their
experience with the entrepreneurs and came up with this series of case studies which helped
them to understand the real life of an entrepreneur and the skills required in today's world.
Since SVIMS believe in empowering the women, the case studies of women entrepreneurs and
the challenges faced by them in the entrepreneurial journey are included in this book.
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Encouraging Readers to Learn from
these Cases

The book on Women Entrepreneurs is an exquisite
collection of case studies that captures the beauty and
motivation behind the journeys of remarkable women.
Each case study explores the triumphs and challenges
faced by these entrepreneurs as they navigate through
various industries showcasing their resilience and
determination. It serves as a powerful source of
inspiration for aspiring female entrepreneurs illustrating
that with passion, hard work and innovative thinking one
can overcome barriers and achieve great success.

Through their compelling and well-researched stories this
book beautifully demonstrates the transformative power
of female leadership and entrepreneurship.
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Significance of Artificial Intelligence in Talent Acquisition

Ms. Sonali Joshi

Assistant Professor

Sadhu Vaswani Institute of Management Studies for Girls
sonalijoshicsvimse=pune.edu.in

Abstract

Artificial intelligence (A} is radically impacting all the sectors, departimenis and industries at
large revamping their operations, processes and systems; falent aeguisition is not immune fo this
disrupiion. Al is rapidly advancing to the point where people s acguisitions and even succession
planning af companies is being dramatically shaped by Al technology. One of the most common
wayy Al shapes tafent acguisition ix by sowrcing and engaging candidates. Al-based recruifing
fechnodngy is beime wsed 1o awlomatically reach out fo poteriial emplovees, with data faken in
Srom mltiple  public and  proprieiary  daia sources. Recrufters and falent  acquisition
professionaly wse AL fools to sewrce candidates more efficiently, assess them more gocuralely
and onhoard them more guickly. This research paper alms 1o touch upon on the significance of
Al in companies, big or small, o find and hive better emplovees that shall help them be more
suceessiul, s it true that Al supporis HR in priovitizing the quality of their hives, workforce
diversivy, and recruiter efficiency or is it fust a trend being followed?

Keywords: Artificial Intelligence, talent acquisition, disruptions, human resources.
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An Empirical Analysis of Personal Financial Planning in Emerging Economy

Mis Vaishali Patil

Assistant Professor

Sadhu VWaswani Institute of Management Studies for Girls
vaishalipatilicd svims-pune.edu.in

Mls Acsavwari MNawale

Student M EB.A

Sadhu Yaswani Institute of Management Studies for Girls

Abstract

This absiract presenfs o empivical analvsis of persornoal financial planpning in an emerging
econany. fit highlighis the significance of wndersianding individual  financial belaviors and
plarnming straregies within the contexr of emerging econamies, where wmnigue challenges and
CREAERPT LRI eSS EXEST

The stwdy examrines the factors imfluencing personal financial plfanning decisions, including
fncome fevels, educarion, culiural foacrors, and access (o financial services. I investigares e
effecriverness of variows fTnancicd plonning rools, suckfr as budaering, saving, investment, cand oefa
micrrragerrent, in helping individuals achiieve rheir financial goals.

Throwsh guantitarive analvsis of swrvey dara and stavistical rechnigues, the studyv exprilores
pafterns and rends in personal financial planning praciices. It assesses the level of financical
lireracy antong individuals and examines irs Tmpract ow_fivnancicd planning befraviors.

Furitfrernrore, the studv  investigartes the role of finarcial  imstituiions,  poficvemakers,  and
edlircarlional insiiturions fn prromroring effecrtive financial planning in the emerging ecormonny. I
fderntifies barriers and challenges foaced by individuals in accessing appropricote  financicald
produces and services and suggesis strafegies (o enhoance financial inclusion and eduwcoatior.

Elrrderstanding  personal fTnamncical ploanaing in emereoing eoomomies iy crwcial for fostering
ecanomic growih, reducing poveriy., and promoling swustainable developmend. By idernrifving
effective strategies arnd addressing barriers, this stwdy aims to enmpower individheals cand creare

cart enabling enviromment for sownd financial decision-making in the emerging ecomomy.

i conclusion, iy empirical analvsis sheds fighe on the dyvrramics of pevsonal _financial ploanning

fr aerr emrerging ecornonmn. N emphasizes the imporiance of tailored  approaches,  fimancicd
fiveracy, and fnstitwdional  swuppore in foaoilitating  individepals®  financial  well-being and

et i Betivee fo overcall ecorwomic development.

Keyvwords: personal financial planning, financial literacy. financial services, Sustainable
Economical Development.
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Gender eguality and women's empowerment : feminist mobilization for SD{(:=

D A bhijeet Kaivwade

Head of Departmant

Sadhu VWaswani Institute of Management Studies for Girls
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M= Isha Khandekar

Student MB.A

Sadhu Vaswani Institute of Management Studies for Girls

A bsiract

This absiracr explores the role af feminise mobilizarion v promoving cender egualinoy  amd
wenmer's  empowerment in the conrexy of e Swstainalile Development Coowals  (SIMGsk f
Flghliahes rhe sigwificance of Ffeminisl movenrenis in aovancing e SINGs" gender-refoared foargers

arncd forstering a more fnclusive and eguitable socien

Thropglt  grasseoors aotivism, advocacy  campaigns,  and  collaborarive efforis. feminiss
mrovemernts Rhave addressed a range of isswes including wvioelence aoa@insd WoORIEr, Gocess o
edwcarfon and healtfroore, ecormoemic ermpowermerntt. ord polivioal participarion. They have songfng
fer disemerrrtde fresfilwliornal baeeiers ol perpefuoaie gemnder disparities aed Trave waorked roweards
Crealinmes or wrowre Jesd ondd fmolfisive sooied,

Feminist maobilization emphasizes the wtersectionality of gender ineguality, recognizing that
wanmen's experiences are shaped by orher forms of discriminarion such as race, ofass, esfimiciny,
and sexwality. This appwrocch ensures o wmore corgrreflensive undersianding of gender isswes and
enables rhe develfopament of inclusive sofutions for aclhifeving gender eguality  and women's
EIFMPWErRIEL.

Adoreowver,  feminise nrodfilf=ertioer  fas _.rr:;'n.'.':'r..l' CRP EFITPNNNE TS WemEnr o gpre i s o .:'ul';'r_;nj_fe‘.
Frrowmoringe their leadersliip and decision-making roles aoross all sectors. By challenging
rraredivional gernder roles and advocaring for egual opprortwnities, feminises comreifrare o a more

Balanced and eguitable socieiy.

I conclusion, feminisy mabilization is g crucial driving force befvind progress towards gender
egruality  crdd oworrren's emmpowermend widhin the SINGs. Comtinued swpport for feminist
mrovemerty, praficies, awd faififarives iy essentiod for achieving susfainable developprent ormd
crecling a worfc wirere pemdler eguelity iv o reoality foe anld

Keyvwords: Gender eguality. Feminist., agents of change, Sustainable Development.

M C E Society’s Journal of Inter Disciplinary Research flan, 2022 I [SSN-2456-2750 Page 17




